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ENERGISE

We energise our business by investing in it and nurturing
it for long-term growth

EVOLVE

To meet changing consumer preferences, we evolve our portfolio,
creating new beverages and reformulating our products

UNDERSTAND

We work hard to understand the preferences of our consumers
and the changing dynamics of our customers

2018 half-year results highlights

THECOCA-COLA Coca-Cola HBC s a leading A SUSTAINABLE RECOGNISED AS
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Established markets

Developing markets

Emerging markets

and the FIFA World Cup
* FX-neutral revenue per case increased by 1.8%,
delivered through pricing, as well as continued

Countries included
in the segment
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GDP per capita (US$)

Volume breakdown

Business drivers and strategic
themes

Recent developments
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Russia, Nigeria, Italy, Romania, Poland,
Greece, Serbiaand Montenegro,
Ukraine, Hungary, Austria

Top 10 countries in order of
unit cases sold

Capturing the growth opportunitiesin
our diverse geographic footprint with
strong emerging market exposure

Growingrevenue faster than volume
through revenue growth management
initiatives

Addinglocally relevant still brands to
our portfolio
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Austria, Cyprus, Greece, Italy, Northern
Ireland, Republic of Ireland, Switzerland

91

37,854

Greece Austria Other

Capitalisingon the markets whose
economies are recovering

Restructuring programmes are largely

complete, giving us operational leverage

benefits as volumes grow

Balanced improvementin volume and
price/mixdrives margins further.
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Czech Republic, Croatia, Estonia,
Hungary, Latvia, Lithuania, Poland,
Slovakia, Slovenia

76

15,117

Hungary

Adapting to the changing retail
landscape

Restructuring operations to achieve
cost efficiency

Goodrevenue growth, with balanced
improvementin volume and price/mix.

Margins impacted by one-off expenses

inthe year.

1]097 1,068

2912w

266 2.54
178

278
9.6 o6

Armenia, Belarus, Bosnia and

Herzegovina, Bulgaria, FYROM, Moldova,

Montenegro, Nigeria,
Romania, Russia, Serbia, Ukraine

433

5,502

Nigeria

Good prospects offered by the low
consumption per capita and favourable
demographics

Increasing focus on restructuring
efforts, particularly in Nigeria.

Good volume growth in medium-sized
countries supports volume growth
despite marginal decline in Russia and
Nigeria.

Price increases boost marginsin the
absence of FX headwindin the year.

improvements in category and package mixin all
three segments
* Volume accelerated in the second quarter, resulting
in 4.6% growthin the first half. Sparkling beverages
volume was particularly strong, also up by 4.6%
* Established markets volume increased by 0.9%, with
good performancesin Greece and Ireland
* Strong growth in the Developing markets
continues, with volume up 8.9%, led by Poland and
Hungary
* Emergingmarkets delivered 5.1% volume growth,
supported by areturn to growth in Nigeriaand
Russiainthe second quarter
* Revenue growth, coupled with cost control, resulted
in a 60 basis pointimprovementin comparable
operating expenses as percentage of net sales
revenue
» Comparable operating profit margin increased by 60
basis points to 9.6%, notwithstanding a 30 basis point
increase in marketinginvestments to support
product launches and FIFA world cup activations;
operating profit marginincreased by 110 basis points
t09.4%
» Comparable earnings per share was €0.603 - a 4.7%
increase on the prior-year period; basic earnings per
sharewas €0.590-a 12.2%increase

te The evolution of our portfolio is gathering pace
and gaining traction with customers across our
markets. We have delivered a strong set of results as
product launches and tailored commercial activation
enabledus to capitalise on favourable market
conditions and the FIFA World Cup. Revenue growth
was excellent driven by both volume and price/mix
improvements across all three of our geographic
segments. Margins continue to improve as we keep
our focus on driving top-line growth and cost
control.
“We continue to make good progress against the
2020 targets and expect to deliver another year of
revenue growth and improvement in margins.

Zoran Bogdanovic, CEO

9 August 2018 — This document should be read in conjunction with the 2017 Integrated Annual Report, the June 2016 Investor Day presentation, the 2018 half-year press release and the accompanying Forward-Looking Statement disclaimers.
The Group's comparable results exclude restructuring costs, unrealised gains or losses resulting from the mark-to-market valuation of hedging activity and other non-recurring items
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