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Coca-Cola HBC A clear strategy frames our actions A sustainable business
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PortfolioStrategy

Investments in Revenue Growth
Capabilties Plans
Talent Exchange

World Without Waste

Strong progress on ESG recognised
by most important benchmarks
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Opportunity to continue to expand market share
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Track record of strong financial performance

2022 Full-year financials

Strong cash generation
and balance sheet
645.1
Free cashflow (€ million) 601.3
497

443
370

2018 2019 2020 2021 2022

Net debt/ comparable EBITDA with 1-2)(
atarget range of 1.5 to 2.0x atend 2022
Our progressive dividend policy has a o 78
medium-term target payout range of =

40% to 50% of comparable EPS Euros/share in 2022

Strong financial performance through
mixed trading conditions

Organic revenue growth (y-o-y)
20.6%

@ Volume 14.2%
® Revenue per case

60%  26%
[ |

2018 2019 2021 2022
-8.5%
ROIC
130 142% 14.8%  14.1%
11.1%

2018 2019 2020 2021 2022

1 Excluding Russiaand Ukraine
For details on APMs referto and ‘Definiti d
reconciliations of APMs’ sections of our 2023 Half-Year results Press Release

0221 d I Report, the May
2023 Investor Day presentation, the 2022 ull year, 2023 half year and 2023 third qurter results
9

Highlights
(corresponding 2021 figure on right)
Established Developing Emerging
Group markets markets markets
Volume 2,712 2413 644 590 479 416 1,589 1,407
(m unit cases)

;e:])sa'es'e"e""e 9,198 7169 2,974 2479 1,720 1366 4,505
NSR / unit case

o o o o o o o
organic growth (%) 15.9% 5.8% 8.6% 3.7% 11.9% 17.0% 18.4%

Comparable EBIT 930 831 307 301 15 107 508
(€m)

Comparable EBIT 101 116 103 121 6.7 7.8 11.3
margin (%)

Comparable EBIT (€ million)
and Comparable EBIT margin

11.0%

2018 2019 2020 2021 2022

3,324

5.6%

2023 Third-quarter highlights

Strong growth driving further value creation

Another quarter of strong organic growth, driven by

continued execution of our 24/7 strategy

* Organicrevenueup 15.3%; year-to-date organic
revenue growth of 17.0%

* Organicvolume growth of 2.2% was led by our strategic
priority categories, with Sparkling +1.5%, Energy +24.8%
and Coffee +33.5%

* Organic revenue per case growth of 12.9%, reflecting
the cumulative benefits of revenue growth management
initiatives over the last twelve months, across all
categories and segments

¢ Reportedrevenue up 3.8%, with strong organic growth
offset by FX headwindsin Emerging markets

¢ Furtherimprovementin value share gains year-to-date;
110bps gainin NARTD and 60bps in Sparkling

Segmental highlights: Broad-based organic revenue

growth, with a particularly strong performance in

Emerging

« Established: Organicrevenueincreasedby 7.7%, led by
revenue-per-case expansion, with a mixed volume
performance against tough comparatives and varied
weather conditions

* Developing: Organicrevenue up 15.9%, with a strong

volume performancein Energy and Coffee, partially

offsetting weaker volumes in Sparkling, Water and Juices

Emerging: Organic revenue up 21.8%, with a strong

improvementin volume growth, notably in Egypt

2023 outlook

* Mid teens full year organic revenue growth (previously above 5 - 6%)

* COGS/case increases high single digits in 2023 (previously low-teens)
* Organic EBIT growth for 2023 of 9-12% (unchangedfrom 7 July 2023)

* Translational FX on our Group comparable EBIT to be a €50 to €60 million headwind (unchanged)

Mid-term outlook

Organic Organic EBIT « Continuedfocus on ROIC expansion
(CTEEeTE margin growth « CAPEX 6.5-7.5% of revenue
+6-7% +20'40bps « Growing Free Cash Flow to support

on average p.a. on average p.a.

capital allocation priorities

 Were pleased to have delivered another solid

performance, and a second consecutive quarter of organic
volume growth. This was driven by our strong execution,
underpinned by a continued focus on our strategic priority
categories of Sparkling, Energy and Coffee, as well as our
focus on bespoke capability development to drive
personalised execution for every outlet. Our sophisticated
revenue growth management, powered by data, insights
and analytics, is helping us to adapt our initiatives and
execution to different consumer environments and
successfully balance affordability and premiumisation. As a
result, we have both enhanced revenue per case and driven
higher levels of market share.

“We continue to invest in our future with a clear focus on
delivering against our sustainability agenda. In Austria, we
have introduced an industry-leading alternative to plastic
shrink film for multipacks of multi-serve bottles, and in
Romania, we have investedin recycled PET capabilities to
drive packaging circularity.

“We reiterate our guidance for strong growth in 2023 and,
despite continued macro uncertainties, we are well placed
to deliver on our medium-term targets. 0

Zoran Bogdanovic, CEO



