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8       Coca-Cola Hellenic

Note:
The financial indicators above are presented on a comparable basis which excludes recognition of the non-cash impairment charge to intangible assets, 
non-recurring items and the results of Socib SpA in 2008
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Volume product split volume category split

capital expenditure split

Alcohol-free beverages per capita consumption
Coca-Cola Hellenic’s top ten countries by population vs. European Union (EU) and United States (US)

Single-serve / multi-serve packages
Volume split
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SS 41%

MS 59%

Annual report 2008       9

Source:
Canadean (2007), Company estimates

Land and 
building
16%

Production 
equipment 37%

Coolers,
vending and other

equipment
23%

Fleet, IT, other
24%

2008

Sparkling 62% 

Water
21% Juice

11% 

Other 
still
1% 

Ready-
to-drink

tea
5% 

2001

Sparkling 90% 

Water
6% Juice

3% 
Other still

1% 

Juice 11%




